
BRAND INSIGHTS, DESIGN ENHANCEMENTS, AND COMPETITOR ANALYSIS"



MCAFFEINE AS A
BRAND
I  perceive mCaffeine as a bold and refreshing brand that

perfectly captures the energy and preferences of today’s youth.

Its use of caffeine in personal care feels innovative and unique,

creating a niche that stands out. I admire how it combines

natural, eco-friendly values with modern, unisex products that

are both high-quality and cruelty-free. Their Coffee Body Scrub,

in particular, showcases their ability to deliver effective,

standout products. What I find most appealing is their fun and

relatable approach to marketing, which makes the brand feel

vibrant, youthful, and authentic.



KEY SUGGESTIONS TO IMPROVE UI/UX
     FONT SIZE OPTIMIZATION AND HEADING CONSISTENCY

Reduce the font size for improved readability and a more

polished look, especially on smaller screens. Change the

font to something more soft that resonates with personal

care.

Standardize the format of headings across the website

to maintain consistency, ensuring all headings are either

capitalized or in sentence case, as appropriate.

Remove the arrows on the menu bar since it does not

serve any purpose and creates clutter. 

     DESIGN CONSISTENCY

Ensure uniformity in design elements such as font styles,

text and image alignment, and colors across all pages to

create a cohesive look and feel.

Incorporate brand colors consistently throughout the

website to reinforce the mCaffeine identity.

     REFINE PRODUCT PAGE LAYOUTS

Add a “You Might Also Like” section on product pages to

recommend complementary products, boosting cross-selling

opportunities.

Use rounded edges for images and product thumbnails to

create a softer, more inviting feel that aligns with the

personal care brand’s ethos.

     SIMPLIFY INFORMATION PRESENTATION

Break down lengthy paragraphs into digestible bullet

points or short, concise sections.

Use subheadings and icons to make information visually

appealing and easier to scan

     UPGRADE MAIN HERO BANNERS

Replace the existing pixelated banners with high-resolution

images or dynamic video commercials to create a

professional, engaging first impression.

for example, use a video commercial as a main banner on the

landing page.

     ROUNDED DESIGN ELEMENTS

Shift from sharp to rounded edges in the overall website

design, including buttons, images, and product cards, to

evoke a calming and approachable vibe consistent with a

personal care brand.



KEY SUGGESTIONS TO IMPROVE UI/UX
     AI-POWERED PRODUCT RECOMMENDATIONS

Implement an AI-driven recommendation engine that

suggests products based on user preferences, browsing

history, and seasonal needs (e.g., recommending

hydrating moisturizers during dry seasons).

The “you may also like” section should recommend

products that are in direct relation to the product the

consumer is buying, it should not redirect to a particular

section of the website and should be suggested

automatically and not by clicking on a button.

     MICRO-INTERACTIONS FOR ENGAGEMENT

     Introduce subtle, fun interactions, such as:

A swoosh sound when adding products to the cart.

Animated cursors to enhance browsing experience.

Hover effects that provide a visually engaging experience

when interacting with product images or buttons, such as

subtle enlargements, color overlays, or product details that

appear as users hover over images , buttons or links.

     POP-UPS FOR SALES AND DISCOUNTS

Use non-intrusive pop-ups to announce ongoing sales,

discounts, or l imited-time offers when users first land on

the website.

     INTERACTIVE TUTORIALS AND VIDEOS

Incorporate “How to Use” video tutorials on product

pages guiding customers on product application,

increasing user confidence or use video content to

increase engagement.

     IMPROVED NAVIGATION

Add a Home icon to the navigation bar to make it easier for

users to return to the homepage without relying solely on the

back button or the logo.

     ENHANCED PAYMENT OPTIONS

Offer additional payment methods like Simpl and Pay Later to

cater to a broader audience and provide greater flexibility.



COMPETITORS
PLUM GOODNESS

WOW SKIN SCIENCE

MAMAEARTH



     FONT SIZE AND CONSISTENCY:

PLUM GOODNESS USES CONSISTENT HEADINGS AND SUBHEADINGS, WITH SIMILAR AND SMALLER FONT

STYLES  ACROSS WEBSITE AND BLOG PAGES, ENHANCING THE PROFESSIONAL APPEAL.

WOW SKIN SCIENCE USES UNIFORM TYPOGRAPHY ACROSS ITS WEBSITE, CREATING A SLEEK,

PROFESSIONAL LOOK. TEXT SIZES ARE BALANCED FOR READABILITY ON DESKTOP AND MOBILE PLATFORMS,

GIVING A VISUAL HIERARCHY.

mcaffeine site currently
uses inconsistent heading

styles and  very large
font sizes. the font does

not go with the brand
identity.



     IMPROVED HERO BANNERS:

WOW SKIN SCIENCE USES NON PIXELATED, HIGH-

RESOLUTION AND CRISP HERO BANNERS WITH HIGH-

QUALITY IMAGES TO CONVEY THEIR MESSAGE . THIS

CREATES A GOOD FIRST IMPRESSION.

mcaffeine site currently
uses pixelated banners
and some images are not
high quality.



     CONSISTENCY IN DESIGN

PLUM GOODNESS FOLLOWS A STRICT AND MINIMAL COLOR PALETTE ALONG

WITH A SIMILAR AESTHETIC APPROACH WHICH IS ALIGNED WITH THEIR BRANDING

ACROSS ALL PAGES.

MAMA EARTH FOLLOWS LESS IS MORE APPROACH AND USES THE COLORS

FROM ITS LOGO FOR MOST PART TO CREATE COHESIVE LOOK.

mcaffeine site currently uses a lot of different
colours from the same palette. it has used rounded

corners for one heading box and sharp for another



     PERSONALIZED RECOMMENDATIONS

MAMAEARTH AND PLUM GOODNES USES AI-DRIVEN RECOMMENDATIONS

BASED ON USER BEHAVIOR. THEY SUGGEST ROUTINE ESSENTIALS BASED ON

THE PRODUCTS. THEY SUGGEST PRODUCTS IN THE YOU MAY ALSO LIKE

SECTION THAT ARE IN RELATION TO THE ONE THE CONSUMER WANTS TO BUY

mcaffeine site currently redirects to the buy
one get one free section when clicked on the

You may also like button. it does not
suggest similar products based on the
consumer’s preference. it recommends

sunscreens, deodorant, etc when clicked and
not different flavours of body butter or

something similar to the product.PRODUCT

RECOMMENDATION

PRODUCT

RECOMMENDATION



     ROUNDED EDGES FOR A CALMER AESTHETIC

WOW SKIN SCIENCE , PLUM GOODNES, AND MAMAEARTH USE SOFT,

ROUNDED CONTAINERS FOR PRODUCT IMAGERY, ALIGNING WITH THE

SOOTHING THEME OF PERSONAL CARE. 
mcaffeine site currently uses crisp sharp

edges to display products or buttons which
gives a very hard and edgy vibe

contradicting the softness of a personal
care brand.



     INTERACTIVE VIDEOS/TUTORIALS AND POP-UPS

WOW SKIN SCIENCE , PLUM GOODNES, AND MAMAEARTH INCORPORATES

INTERACTIVE VIDEOS, POP UPS FOR OFFERS WHILE LANDING ON THE PAGE,

MAKING THE SHOPPING EXPERIENCE INFORMATIVE AND ENGAGING.

mcaffeine site currently uses just static
banners for information which does not

create any consumer engagement and
connection.



     MICRO-INTERACTIONS FOR ENGAGEMENT

WOW SKIN SCIENCE AND PLUM GOODNESS FEATURES EFFECTS AND

ANIMATED ELEMENTS THAT ENHANCE INTERACTIVITY.

mcaffeine site currently does not have any
such trending engagements .



      HOME ICON FOR BETTER NAVIGATION

MAMAEARTH WEBSITE HAS A HOME ICON FOR THE VIEWERS TO NAVIGATE

EASILY WITHOUT SOLELY RELYING ON THE LOGO AND BACK BUTTON.

mcaffeine site currently does not have a
home icon..



     ENHANCED PAYMENT OPTIONS

PLUM GOODNESS AND MAMAEARTH OFFER FLEXIBLE PAYMENT METHODS, LIKE

"PAY LATER" OPTIONS FOR ADDED CONVENIENCE.

mcaffeine site currently does not offer a
variety of payment options including pay

later which can help cater to a wider
audience.



LET’S BREW THIS TRANSFORMATION TOGETHER!


